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CELEBRATING 10 YEARS OF EAST

he East End occupies a unique position in

the zeit guist — its small towns maintain
tight local communities yet carry global cultural
reach. That’s what EAST, the magazine of The

and committed to defending all that’s best about
the South Fork, EAST introduces readers to the
delights, adventures, places, and personalities
that make our region so unique.

East Hampton Star, captures in its reporting.
As the Hamptons’ most enduring legacy

brand, The Star has been delivering news

to visitors and residents with integrity since

1885. Today, with EAST, we deliver a modern

publication that expresses the spirit and soul

of this rare patch of earth. Fun-loving, literate,

As gatekeepers, we give readers access to the
most exclusive stories, back stories, and cultural
rituals, but our mission is inclusive. And each
issue is a collectible. For an advertiser, this is a
value no one else can match: Your message lives
on, in a world of throwaways. EAST is our home
and our passion. Head EAST.

DEMOGRAPHICS

WHO READS EAST?

o The readership is an affluent, influential, and discerning
population that spans both North and South Forks,
encompassing visitors, second-home owners, and year-rounders

PRINT

Summer population (resident and visitor): 262,000
Winter population: 54,573
Housing units: 56,556

Household median income: $90,400 « 20,000 copies of each issue of EAST are produced. These

Median residential sale: $1,15,000 million (South Fork) are distributed directly to 10,000 paying subscribers and

Median age: 44 single-copy buyers of The East Hampton Star; among the

Gender: 43 percent male / 47 percent female paid subscribers are approximately 1,000 within New York City,

including many taste-makers and powerful cultural influencers
DIGITAL easthamptonstar.com and east.easthamptonstar.com
« Additional copies of EAST are distributed on a controlled

Visitors: 772,200 . . . .
72 basis at select retail and high-traffic locations from

Views: 3.4 million annually Southampton to Montauk, including Water Mill, Sag Harbor,

Average weekly sessions: 20,000 Bridgehampton, East Hampton, Springs, and Amagansett, as

Geographic: East Hampton 25 percent, well as in the region’s best hotels and inns

NY.C. 21 percent, Southampton 7.8 percent

Sources: Nielsen, Suffolk Planning Commission, Town of East Hampton, ° Pass-along readershlp is 3.5.In other words, our 20,000

Town of Southampton, Suffolk Research Services, Census 2010, magazines are passed along t0 70,000 readers, according to

Google Analytics, Easthamptonstar.com industry reports

“When EAST started, I immediately loved it—from the texture of the paper to
the content inside. I found myself holding onto the magazines for a very long
time, picking them up, reading article after article. The East Hampton Star has
been a constant for our town, and now EAST is, too. We are so happy with how
beautiful our ads look. It is worth the investment!”

Cathy Hansen,
Halstead Real Estate

631-324-0002



«

AST is such an enjoyable and honest
publication about real people and their
stories. EAST represents an authentic voice
that fits perfectly with our brand, and
supporting it makes me feel good.”

Kathleen King, founder,
Tate’s Bake Shop
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“If we want to know what'’s happening around
town, or a bit of interesting local history, we read
EAST. We're proud to be a part of this community
— and EAST helps us to remember why.”

Jill Markowski
Fishers Home Furnishings

sales@ehstar.com
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CANDY CRUSH

Danger, Will Robinson! The company
b Necco Waers and Skybars
ing out of business—but the shop-
s atourfavorite sweetstops might
stillhave afew packets squirreled away.
Hidden in @ mews in Southampton, as
anannex o the Topiare Flower Shop is
the Topiare candy sore, a lue treasure
box chockablock with vintage-y candies.
‘We're gaga for Goo Goo Clusters; ob's
Lane, Southampton; 6312873800, Akin o
amideentury corner store with a hipster
Willismsburg makeover, the Candied
Anchor is a goldmine for oldashioned
cock candy and candy bars, pus small-
batch organic sweets and suchlike; 721
Main Stree, Montauk, and 87 Job's Lane,
Southampton; 631665 5038.
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U COOPER’S BEACH, Southampton ($35, daily)
FRE Eo MECOX BEACH, Bridgehampton ($20)

HITHER HILLS STATE PARK, Montauk ($10)

KIRK PARK BEACH, Montauk
FOWLER BEACH, Southampton (Limited)
SOUTH LAKE BEACH, Montauk

Early mags of Hack
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DEBUNKING A FEW
MYTHS=TO CREATE

A WINTER-HOLIDAY
REPAST THAT TRULY
REFLECTS EARLY LONG

, |, fisLaND FOODWAYS.
fBY ERICA/LYNN HUBERTY

SAY MY

A NEW RESEARCH PROJECT RETRIEVES FROM OBLIVION THE NAMES OF MEN,
WOMEN, AND CHILDREN HELD IN SLAVERY IN EAST HAMPTON—WITH NO LESS A GOAL
THAN REWRITING THE NARRATIVE OF OUR TOWN'S (AND REGION'S) FOUNDING.
ISABEL CARMICHAEL REPORTS

o |
@ BREATHING ROOM

Marshall

chic, wh house looks out
Island,

¥ by the soft
colors of our own natural ecosystem ‘sandy beiges, foggy grays, drifiwood
aupes, s, and sea blues”),

| “A sense ofserenity; he says, s a partcular antidote for harried New York
rs.” While layered and far from minimal,his rooms allow for what he calls
| *Th his neww book, The Artof asic -
teriors (Rizzol) call o uslike the gentle roar you hear when you hold a whelk
shell to your ear. “Patern on pattern is the rage in the shelter magazines,
‘Watson says, “but needs o be defily handled. Otherwise i strikes the viewer

nd on the East End,

SORRY, EGG SANDWICH. THE MORNING TACO FROM CARISSA'S BAKERY BEATS ALL

Tempers flare and face-slapping breaks out when East | sweater, and marry it. Served on a pair of blue or white

Enders' conversation turns to egg sandwich e | cortortilasfrom Sobre Masa, topped with porole, ickled

committing a social crime tantamount (o treason by | onion, crumbled thikt cheese, and raadishes, and finished

suggesting what were about to suggest, but here we go. | offwith a hunk offresh lime and a drizzzle of thikikt sauce,
“The old-school Long Island egg sandwich — bacon, | these eggs are priced at S14 for two, and they're worth i

ona hard 1 ka kaiser) ol As yearround working siffs, we here at East have

cheap at the deli? We love it Its & magn ulinary | tried every variety of egg sandwich (egg wrap, egg bagel,

eggavo toast, egg a-mulf
Bakery,in East | MontaukL

Hampron’ I's so delicious we not only could eat it every | Canal, and we're sure abou this. on'tthrow abrick

day, we could wash our hair with it, give it our favorie | through ouroff




COOLER,
SMARTER,
MORE FUN

EAST covers juicy, fascinating

topics with intelligence and
deep insider access. Our
subject is life on the East
End—whether we’re talking
about the hidden social
histories of the Hamptons,
the best locavore seafood
and wine sources, a secret
windsurfing spot, or an
ecological issue of passionate
interest to those in the know.

EAST plugs into to the
heartfelt connection people
feel with this place. It isn’t
about generic, tossaway
glitz—and readers don’t toss it
away, but tend to collect their
copies and show them off.

So, who are these readers?
Movies stars. Power brokers.
Movers and shakers from
Montauk to Manhattan.
People invested in the
community (with the means
to invest in our advertisers’
businesses). How do we
know this? Because those
are the devoted fans who
buy and subscribe to The
East Hampton Star year after
year. No one else can offer
advertisers anything close.
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" JUST A MEMORY, GIRL "

. WHAT REALLY HAPPENED AT THE MEMORY MOTEL, THAT OFF-SEASON WHEN THE ROLLING STONES

© " HUNG OUT AT WARHOL'S PLACE IN MONTAUK? CHRISTOPHER WALSH CHASES |

THE LIPSTICK TRACES OF 1975

74

KIDS IN AMERICA

A MAGNIFICENT SET OF SCHOOL PICTURES DISCOVERED IN THE ARCHIVE
OF THE EAST HAMPTON STAR, CAPTURING EAST HAMPTON HIGH'S CLASS
OF 1951 ON THE CUSP OF ADULTHOOD — SOME TO SOAR, SOME TO STRUG-
GLE, AND SEVERAL TO GO TO THE KOREAN WAR — CREATES A STUNNING
PORTRAIT OF A MIDCENTURY GENERATION

WHERE DID LIFE TAKE EACH OF THESE CLASSMATES, WHO HAD NEVER
HEARD OF ROCK AND ROLL, WHO WERE RAISED ON RADIO AND ROOS-
EVELT, AND WHOSE HOPEFUL FACES HELD THE CAMERA WITH SUCH A
POIGNANTLY UNGUARDED GAZE?

IN THE
BACKYARD




RATES AND DATES

CALENDAR AD SPECS
ISSUE PUBLISHED DEADLINE ALL INTERIOR PAGES ARE PRINTED ON 50 LB. GLOSSY PAPER.
. Pace Trim Size:  8.375"w x 10.875"H
MEMORIAL DAY May 21 April 30 Two-Page Spread (includes .125" bleed): 17'"W X ILI25"H
JULY July 2 June 4 Full Page Bleed (includes .125" bleed):  8.625" W x 11.125" H
Full Page Float: 75"W X 10" H
LABOR DAY Sept. 3 August 3 Hﬁlfﬁ:}ge, H{)/riz.: 72 W X 4.9"H
alf Page, Vert.: 3.6"w X 10"H
HOLIDAY Nov. 25 Oct. 29 Third Page, Vert.: 23"wW x I0"H
Quarter Page: 3.6'W X 4.9"H
Eighth Page:  3.6"w x 2.3"H
ACCEPTABLE FORMATS:
PDF (HigH QUALITY PRINT) PREFERRED
JPG or TIF (300 dpi, CMYK)
AD SIZE FREQUENCY
Four Issues Three Issues Two Issues One Issue
1/8 Page $340 $365 $420 $525
1/4 Page $570 $610 $700 $875
1/3 Page $810 $875 $1,000 $1,250
1/2 Page $1,121 $1,205 $1,380 $1,725
Full Page $1,755 $1,890 $2,160 $2,700
Full Page Before Editor’s Note $2,106 $2,265 $2,592 $3,240
Two-Page Spread $3,345 $3,605 $4,120 $5,150
(Always Before Editor’s Note)
Inside Back Cover $2,275 $2,450 $2,800 $3,500
Inside Front Cover Spread $4,225 $4,550 $5,200 $6,500
Back Cover $5,200 $5,600 $6,400 $8,000

JEWISH CENTER #HAMPTONS

MUSIC, LEARNING, SHABBAT
—ALL SUMMER LONG!

44 WOODS LANE, EASTHAMPTON - 631-324-9858 + JCOH.ORG

631-324-0002

Gail M. Gallagher
www.gailmgallagher.com

N A=
> =

1/4 Vert. 1/2

=

—

BARNES COY Al
Bridgehampton 1936 Montauk Highway, NY
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BARNESCOYCOM



2026 EDITORIAL FEATURES

Subject to change; still in development

MEMORIAL DAY: The Revolution Issue

Publication Date: May 21
v/ AMERICAN EXCESS, #1: Olympic yardsale-ing

v | SPY, HAMPTONS EDITION: Where's Kelly Ripa? Where's Bob Balaban?

v YACHT ROCK: Floating frolics on Montauk's Mon Tiki
v MEMBERS ONLY: A club even more exclusive than the Maidstone

JULY: The Party Issue

Publication Date: July 2
v AMERICAN EXCESS, #2: Teardown! (Or, where do old houses go?)
v ALL ABOUT THE BENJAMINS: A history of Diddy’s White Party
v PARTY CRASHERS: The art of getting in
v SUMMER OF 1976: An oral history of the funkiest summer ever

LABOR DAY: Under the Sea Issue

Publication Date: September 3
v AMERICAN EXCESS, #3: The East End’s free market of surplus stuff
v DANGEROUS WATERS: Reporting from inside an offshore shark cage
v SILVER SURFERS: The waves' old guard has a few things to say

NOVEMBER: The Holiday Issue

Publication Date: November 25
v GLAD RAGS & GAY APPAREL: A fashion-centric holiday gift guide
v YOU MIGHT BE OLD MONEY IF . . . Sociology, South Fork-style
v DARKNESS IN THE DUNES: EasT reopens a disturbing cold case

AMERICAN
REVOLUTIONS

2026 DISTRIBUTION

Bridgehampglon

Southamptop \

J
~
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Shelter Isand

60,000 COPIES’

THROUGHOUT THE EAST END,
SHELTER ISLAND, THE NORTH FORK,
AND NEW YORK CITY

To mark its ten-year anniversary, EAST will launch
a new website in June 2026. Expect exclusive
digital content, increased visitor traffic, and fresh
avenues to engage with savvy online customers.

Reach out to zach@ehstar.com for details and
digital advertising rates.

g/ °

Water Mill Sagaponack Wainscott  East Hampton

U
Amagansett Montauk

* Distribution includes copies of EasT inserted into The East Hampton Star’s paid circulation and newsstand sales, as well as copies
distributed at no charge at select East End businesses. Circulation figures are estimates based on current projections
and are subject to change without notice.

sales@ehstar.com



PHoTO CREDITS
FrRONT COVER (L-R): Kym Fulmer, Look at That (2023). Howard Kanovitz, Hamptons Drive-In (1974).
Samantha French, Untitled (20210). BELow (L-R): Howard Kanovitz, Icarus (1974). Theodora Sacknoff,
Snowy Owl (2021). John de Poo / East Hampon Star archive.

sales@ehstar.com
631-324-0002
153 Main Street « P.O. Box 5002
East Hampton, N.Y. 11937



